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All information, drawings and images
used in this brochure are for illustrative
purposes only.The developer reserves
the right to make revisions and changes
to all drawings, features and images
and in relation to materials, amenities
and dimensions without notice.
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Come Home to
H H Modern urban living has found its home at

AI qul Vlews Al Hail Views and so can you.

Homes to be proud of in one of Muscat’s
most sought-after residential and
commercial areas, this limited collection

of 99 high-quality apartments and shops
with private amenities, has been developed
and designed to live up to all your lifestyle
ambitions.
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In the Heart .
Of Muscqt Located for an ideal work-life balance, Al Hail |

Views neighbours Al Hail North Beach and is

close to Muscat’s main business destinations, L) |

. . S ww Bodr Al Samaa Hospital
top sc.hools, major hospitals and p.opul.ar Al Aralmi Boulevard UAgAN pus
shopping malls. The best Oman’s capital city Al Khoud Flyover
has to offer in terms of leisure and entertainment
is just a short drive away.
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The nearby Sultan Qaboos Highway gives ) sultan Qaboos Street
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smooth connectivity to Muscat International &« = | Mt vt il et

Airport as well as points across the Sultanate \_|_|—
and around the region.
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Spacious floor plans

Private basement parking
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Shops
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Contemporary urban living
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1and 2 bedroom apartments
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Open-air balconies
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Swimming pool for
adults and children
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VRF AC, Central gas supply
and garbage chute

/C
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Prime location with
easy accessibility
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Sea and garden views
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Fitness centre
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Kids’ play area
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Close proximity to key
shopping centres
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Overlooking Sultan Qaboos
Highway
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Premium fixtures and finishes

00300
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Integrated appliances
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Fitted kitchens
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Highly sought-after area
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Hotel-style private amenities
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Rooftop Jogging track
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Al Hail Views
Key Features
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Landscaped
Family Gardense

Green Landscaped Family Gardens with
high-end designs ensuring a lasting
happy social life for you & your family.
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With all the amenities of a resort hotel, the . .' e i i ey - ; ros PR m
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Enviable Lifestyle

private green precinct of Al Hail Views is a
great place to unwind and enjoy life to the
full.

Landscaped gardens
Swimming pool _ i
Outdoor lounge area - ' ' Ly B Yy ' i | .m ||II
Children’s play area .

State-of-the-art fitness centre a = . "= gy, = . - Sp— '- | *""(,&{
. s -.'.:. . , . -, | . 4 i I - E i b “.\, . l. l L
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Rooftop Jogging track
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Integrated Facilities
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Home Shopping
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The convenience stores, speciality shops and
deluxe showroom of Al Hail Views mean you
won't have far to go to take care of everyday
shopping needs or indulge in leisurely retail
therapy.

g
o T,
] AL

- ik o = =
v T T T “':71: TRTAEN
K P N T, .__'r*'.rl'r‘_ __h
- S LR R AT AT

dypac 6l 6agan Glol




Urban Living’s New Outlook dypac 6lad 6agaa Glol

Ldble (o ol Ty Ul VLY puao Yo wuil Ja
9i 6anlg rogi dAo)é Agi Ja Tigslanllg 6pAaall
LAl Jadoll pronill o Log SULLioE

elio ldio aJa=Ilo (LA Qg CLlLial cuila Ui
Hisig aic Crayi o Jual jJhilio ub aniw el

Uo leay clild ad §oiy Sl juoill JS aud aniw

gl iy il duBiul aloollo Ayl myolall 0Jalw UMM K]
Wlalwoll &jgi ,od

Homes of

Distinction

Stunning sea or green gardens views? One
or two bedrooms? Your preferred floor plan
configuration? The decisions are all yours.

Whichever options you select, your Al Hail
Views apartment will be a home of distinction,
designed and built to the highest specifications
for the best in modern living.
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Style, Comfort &
Convenience
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Carefully planned and crafted to accommodate
your every expectation and aspiration, the
apartments of Al Hail Views boast quality in
each tasteful detail as well as contemporary
elegance in all their individual elements and

stylish decorative finishes.

For your comfort, central air-conditioning
comes as standard in all apartments.
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2 Bedroom With Maid’s Room

FLAT NO. 101

I1st FLOOR
BALCONY BALCONY
2900X900 — — 3100X900

Flat area 114.40m? —

@
mam BUE an BEDROOM
M I 3400X4700 BEDROOM
3500X4700

I

) ©

TOILET KITCHEN

1300%2300 192&21)0 3500X2300

Apartments

000ZX006
ANOD1Vd

@ m
S><C —
6 LIVING ROOM
oM . DINING ] 650043500
[ ]
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2 Bedroom

FLAT NO. 102
1st FLOOR

Flat area 104.00m?

[—JBEDROONI
3500X4700

BALCONY
2900X900

1 Bedroom

FLAT NO. 103, 203, 303, 403,
503, 603, /03
1,2,3,4,5, 6 and PH FLOOR

KITCHEN
) 3300X2300

BALCONY
900X 1900

BATH
3400X2300

OMO®
ollle
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LIVING ROOM
6800x3500

Flat area 71.756m?

KITCHEN

2500X3000

il ©©

=
@®

BALCONY

2500X900

LIVING ROOM

6500x3600

~ TOILET

1400X2000

BATH
2500X1800

BEDROOM
3800X4000
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2 Bedroom

FLAT NO. 104, 204, 304, 404,
004, 604, /04

1,2, 3,4,5,6 and PH FLOOR

Flat area 98.00m?

28

1Bedroom
FLAT NO. 10b, 20b, 30b, 405,
H0b, 60b, /0b
1,2, 3,4,5,6 and PH FLOOR
BEDROOM Flat area 69.70m?
4600X3400
o . l
= 2300X1000
BEDROOM .
4600X3250
KITCHEN
2400X3100
LIVING ROOM
6500x4000
[ | DINING | ]
BATH

3000X1500
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BATH
2500X1700
BALCONY
2500X900
TOILET
- 1400X2000
| ! BEDROOM
KITCHEN 3800X4000
2500X2900

= n
1

LIVING ROOM
6500x3500 -
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2 Bedroom

FLAT NO. 106
1st FLOOR

Flat area 105.60m?

| _BAT
! .

2 Bedroom

FLAT NO. 107/
1st FLOOR

Flat area 101.50m?
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2 Bedroom

FLAT NO. 108
1st FLOOR

Flat area 103.80m?2

2 Bedroom

FLAT NO. 109, 209, 309, 409,
509, 609, /09

1,2, 3,4,5,6 and PH FLOOR

32

BALCONY

Flat area 83.40m?

BEDROOM
4600X3400

BALCONY
2800X1000

BEDROOM

4500x3200

KITCHEN
3000x2500

—
M

TOILET
3000X1700

LIVING
5900X3100
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2 Bedroom With Maid’s Room & Store

FLAT NO. 110
1st FLOOR

Flat area 120.60m?

1000x2000

STORE
1300x1750

TOILET
1500x2000

MAID Roo
3000x2000 M

2500x1600

2 Bedroom

FLAT NO. T, 21, 311, 411,
b1, 6],
1,2, 3,4,5,and 6th FLOOR

Flat area 95.55m?

BEDROOM
4600%3400

BEDROOM
3400X 3500

LIVING ROOM
HAD0N3300

I

DIMING
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BALCONY
25001000

KITCHEN
2500X3000
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2 Bedroom 2 Bedroom
FLAT NO. 112 BALCONY ' ' BALCONY FLAT NO. T3 BALCONY
1st FLOOR 1st FLOOR 2S00XS00
,,,,, e R
P
Flat area 111.10m?2 Flat area 104.00m?2 | ,—“
n
| - = BEDROOM
BEDROOM - ~,
. EEEE:.‘EE%M 3400%4700 &y SO
HH | O =110,
- E.tH.TH L N S o é
E% KITCHEN 13002300 | ' / N KITCH ENJ/ Y3
- 34002300 - _— | 3300X2300] s
2t == '
] - e
S
LIVING ROOM | , - - _ LIVING ROOM
7300x3500 [ 1 ;*I. | I.H..,. 00
[ | DINING | | | DINING |
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2 Bedroom With Maid’s Room

FLAT NO. 201, 301, 401, 50T
601,701
2,3,4,5,6 and PH FLOOR

Flat area 113.70m?

38

BALCONY BALCONY
2200%900 2600X500

BEDROOM A
3400%4700 '
n |
o ) ) '“'\ EDROOM
/ L 3500X4 700
J =]
-'- - . _.I t "'\.ﬂ m
TOILET " KITCHEN -
T E
} 3002300 BATH _ﬂ___.x"j IR00M 2300 I"ff E%
2 W | - 87 -
™
\ L
..'._;
\ i | LIVING ROOM
MAID ROOM S "~ DINING 6500x3500

2 Bedroom

FLAT NO. 202, 302, 402, 502,
0602, /02
2,3,4,5,6 and PH FLOOR

Flat area 104.00m?
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" BALCONY } H BALCONY |
2200 G0 2200 G
S e e T ——

C__l_:lr BATH

BN ]
\ :
N
— w__ BEDROOM
BEDROOM -
3500%4700 “\\ 3400X4700
%_E "L: E — Q BATH
B% -x\l KITCHEN ;’H \l'-. TN
<L v 3300%2300 / !
=&} |
ERE
LIVING ROOM
6800x3500
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2 Bedroom 2 Bedroom
FLAT NO. 206 FLAT NO. 20/, 307/
2nd FLOOR 2, 3rd FLOOR

Flat area 106.00m?

Flat area 109.00m? e
=
o
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2 Bedroom With Maid’'s Room & Store

FLAT NO. 210
2nd FLOOR

Urban Living’s New Outlook

2 Bedroom
FLAT NO. 208, 308
2, 3rd FLOOR

Flat area 123.00m?

BALCONY
120 3000

Flat area 107.15m?2 A \
I \\'\-\. KrT = i
| L5 - CHE =
- = J ~, 0zs N S3
L] 3 \ 35
g ] ! =332

' - g::. I"xh
songey ||
. BEDROO
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2 Bedroom

FLAT NO. 212 312 412, 512, 612
2,3,4,5 and 6th FLOOR

Flat area 110.40m?
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BALCONY

BALCONY

" BEDROOM
FS004 700

HF

TR EET

KITCHEN
3400X2300

| ‘E:
- -

LIVING ROOM
7300x3500

BALCONY |
2 H00XS00

BEDROOM
3400X 4700

- -

30002 30

2 Bedroom

FLAT NO. 213, 313, 413, 513, 613
2,3,4,5 and 6th FLOOR

Flat area 106.00m?
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| BALCONY | [ BaLcony |
2200%900 230000
 S—— varee o weree BIPCEE

S— e

== - r; = Il‘l—-:w _ _‘_hl{;.. .'- —
_.‘
|

| BEDROOM BEDROOM -
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2 Bedroom

FLAT NO. 306
3rd FLOOR

108.00m?

Flat area

46

LIVING
3300x8700

0004400
3900X4400
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2 Bedroom With Maid’'s Room & Store

FLAT NO. 310
3rd FLOOR

ST

Flat area 122.40m? )
roATH L .

BEDRO
ﬂﬂﬁﬂgg-.;::m
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2 Bedroom

FLAT NO. 406
4th FLOOR

Flat area 107.00m?
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2 Bedroom

FLAT NO. 407
4th FLOOR

Flat area 109.50m?
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2 Bedroom With Maid’'s Room & Store

Urban Living’s New Outlook

2 Bedroom
FLAT NO. 408 FLAT NO. 410
4th FLOOR 4th FLOOR

Flat area 121.70m?

BALCONY
| O M 20000

Flat area 114.70m?

5
L ,

BALco

/’
oo
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2 Bedroom 2 Bedroom
FLAT NO. b06 FLAT NO. b0/ 60/, /07
5th FLOOR 5,6 and PH FLOOR

Flat area 106.80m?

Flat area 102.60m?
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2 Bedroom

FLAT NO. 508, 608
5, 6th FLOOR

Flat area 108.25m?
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2 Bedroom With Maid’'s Room & Store

FLAT NO. 510
5th FLOOR

STORE

13001750 ‘
‘ MAID ro
7 / 3000xzoo<? M

Flat area 122.50m?

BALCONY
1000x2000

@ LIVIN
3500x74oGo
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2 Bedroom

FLAT NO. 606
6th FLOOR

Flat area 106.70m?
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2 Bedroom With Maid’'s Room & Store

FLAT NO. 610
6th FLOOR

Flat area 123.70m?

>
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<
o

1000x2000
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2 Bedroom

FLAT NO. 706
6th FLOOR

Flat area 106.60m?
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BAT]
2500x22’:)’o

2 Bedroom

FLAT NO. 703
PH FLOOR

Flat area 105.00m?
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2 Bedroom With Maid’'s Room & Store 2 Bedroom
FLAT NO. /10 FLAT NO. /1
PH FLOOR PH FLOOR
Flat area 120.10m? Flat area 93.30m? '
o0 ol BEDROOM . !
%- 8 1300x155Eo ,;Oxé‘&z A600% 3400 “x__.l ::_:.;
o3 KITCHEN -
< 3700x2700 e ‘
m = = =
BEDROOM
I . 3400% 3900 BALCONY
25000 100
. . ~
4300x3900 KITCHEMN | °
25003000
\ — . - |
oM — ) lelle
B gt — -
_\ _ | | )
| ] I i | " DINING |
T—— = | r r._-___.:':'ﬂ.] .I
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2 Bedroom

FLAT NO. /12
PH FLOOR

Flat area 112.00m?
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BALCOMNY

SADXHCO

BEEDROOM
3400%4700

BEDROOM .
3500%4700  /

./ KITCHEN
3A00M2300 |

LIVING ROOM 7~ 7
7300x3500

| DINING |

2 Bedroom

FLAT NO. /13
PH FLOOR
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Flat area 110.00m?

BALCONY
300K E00

BEDROOM == D
3400X4700

BEDROOM
3500X4700

-LH.-

A

I"-.- ™ - _l-.
L — — | E o
Z4TH -~ T i I:',E_
. . KITCHEMN - o=
/ | 3300X2300 / z 2
] i -

_ F— T LMVING BOOM | &
B 35N

| DINING
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SHOP NO. Ol SHOP NO. 02

Shop area 87.40m?

AREA 87.40 50.M

Shop area 69.20m?

SHOP 02
AREA 6920 S0.M
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SHOP NO. 03 SHOP NO. 04

Shop area 65.80m? Shop area 80.60m?

AREA 6580 50.M

SHOP 04
AREA B0.60 50.M
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SHOP NO. 05 SHOP NO. 06

Shop area 93.30m?

Shop area 83.00m?

SHOP 06

SHOP 05

ARESA 93 530 50M AREA 83080 500
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SHOP NO. 07 SHOP NO. 08

Shop area 96.70m? Shop area  101.80m?

I SHOF 07 I

M SHOF 08
AREA 96.70 S0.M AREA, 10180 50.M
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Discover The
Possibilities

The generously proportioned rooms and
balconies of each apartment mean there is
space for your family life, entertaining and
even working from home.
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Style & Efficiency

We have focused on providing everything
you need to instantly feel at home in your Al
Hail Views apartment. This means central
gas supply and high-end integrated
appliances in your on-trend fitted kitchen
plus luxury fixtures and fittings feature in
every bathroom - all chosen for maximum
cutting-edge style and optimum efficiency.

77




Urban Living’s New Outlook Qpac 6lia) 6aga2 Glol

VSIiaYl pLonillg Eqpitol) padilyiwyl &g.oll Ul
Ujlosoll Wildnlgo Ve WLiAd ailigao &ron)
. PR uin=l JioVl Ylaol Jrall phlio o J=ai A5l
' l m‘ . ||\").6J| VITYVE g
UASw Ao

More Than

a Home A highly desirable location, expert design
and the highest standards throughout make

Al Hail Views a great place to live today and
a sound investment for the future.
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Project Developer

Takween Company

A pioneer company in the development and investment of real
estate which has taken quality and excellence as its title. It has
achieved during its career a number of prominent commercial and
residential projects that reflect latest Architectural concepts.

After long history of achievements, Takween has been able to
establish a reliable position in the real estate sector, creating
opportunities and outstanding real estate projects in Oman.
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H{JEET

properties

Gaall Jiaqll
Exclusive Agent

It

TIBIAAN PROPERTIES

Tibiaan is a one-stop destination for professional
real estate services. With roots which are traced back
to 2002, it was established with a vision to provide
customers assistance through the entire gamut of
real estate services spanning from searching for
new properties to property registrations and more.

Guided by a two-fold philosophy, Tibiaan Properties
aims to simplify the world of property investment
to clients and maintain transparency at all times.
This has won it recognition as one of Oman’s most
reliable real estate service providers.

In a short span of time, it has managed to open
up the realty market in Oman to international
investors, and has successfully managed services
ranging from business relations for residential and
commercial properties to property management,
project marketing solutions, market studies, and a
full integrated development management house.
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Jjun Qi 1wl g joaall
For Booking & Inquiries

T:+968 91666607 1 F: +968 24901202
www.tibiaan.com | sales@tibiaan.com




Connect with @tibiaan
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M +968 91666607 |/ www.tibiaan.com
O +968 24901202 sales@tibiaan.com
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